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® GenY Iinteraction

® Personal

® Social communities
® Audience targeting
® Advertising

® Channels
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Innovation for the Service Supply Chain
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What service industries want

® . Customer loyalty
and advertising spend

® Government: Service
brokers (eg RACQ)

® Finance: Sophisticated
services anywhere
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® |ntelligence

® Competitive innovation
® Offsite skunk-works

® Skills, expertise

® Tools

® Broad access to IP
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Cooperative Research Centres

® Multiple organisations

® Common need for
Innovation

® Invest in CRC company
® 7/ year program

® DEST matches dollars
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Industry-led program

® Audiences

® User involvement

® Early wins
® [utures

® Sustainable infrastructure ~ AGIEsEE

® Socio-technical ® Ecosystems

® Foresight ® Business models

® Access talP ® One-stop retail services By
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The Foundry
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® Offsite prototyping *® Marketing

® |nnovation trials ® User involvement
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Access to intellectual property

Third-pa
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What are the next steps?

® Finalise launch

® Kick-start innovation and
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the Foundry

® Early industry wins

® Expand the program
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