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Constructing a
questionnaire

stionnaire provides a tool for eliciling

A
information which you can labulate and

disg In many evaluations, a questionnaire
serves as he major source of information,
Writing queshons and constructing a question
naure Lakes ime and attention. Belore vou

ilis eszential to lnow widat bind of eoi-
(e to Tullill the purpose of the
sludy and to knew bom e o furmmaton will be

I

L5

|

m fale alistol whal vou want to know.
abdo you really want to find out?
Waal do you wanlt to achieve with the
queslivinaire?

m Check to see if the information you need is
already available somewhers elsa,

Lren't ask a question unless il has a use;
that i, unless il relales to the purpose of
the stucly, Cullecting too much information
adils to your ime and expenses and can
produce an information overloacl
Climinate all the “nice to know™ ilems that
aren’t really essenbial. Blisninale ambigu-
s ql]f“-ﬂlf\ﬂ‘ A W E“

From the bepinning, think through what
vou will doowith each piece of information.
Whal o you want to he able to sav? Do
vou expect ose FrpquencmsJ percentages,
rankings, multivanate analysis, narrative
remarks?

| Ao write questions, trv ta view them
threugh vour respordents’ eyes.

Will the question be seen as
reasonable?
Willitinfringe on the respondent’s

privacy?

Will the respanden

transwer the question?

able and willing

B Be selective and reslistic. Know what
tilorimalion is needed, w
plan to use ik

L el howy vou

EMAL

JATION

. Kinds of
information

Aquestionnaire can help vou obtain informa-
tion about what people do, what they have,
what they think, know, teel, or want.

Trour different types of indermution may be dis-
linguished. Any one or a combination of these
tepes may be included in a queshionnaire.

KNOWLEDGE—What peaple
know; how well they understand
something

his type of question asks about what peaple

knowe, Knowledge qu
sich as correct vs, incarrecl or accurate va,
inaveurale, They may ask what respundents
believe is true o faclual, or about awareness.

wstiona ofier chaoe

For example:

farl il

T s of accide

T ideal refei v femperature §

BELIEFS—ATTITUDES—
OPINIONS

T]tesq Lerms refer Lo psycholopical states—I{lhe
perceplions people hold, their thoughts,
feelings, ideas, judgements, or ways of Lhink-
ing. Questions may elicik respondents’ percep-
tiens ol pasl, present or future reality, thew
feelings about a subject, or their opinions.

For example:

Dl yow fovor o oppose He
L fand

e finke that leqiee petees ol
beef cpnsimption?




BEHAVIOR—What people do

uestions on behavior ask people whal they
Bavs done i the pasl, do now, or plan to do
inthe futuse.

For example:

scout ffelds for pest problems?

TRty paing the v

ATTRIBUTES—What people are;

what people have

Attl‘ibu tes are a person’s personal or demo-
nrapiic characleristics—age, education,

occupation, or imeame. Aflribule gquestions ask

people about who they ave, rather than what

they da.

For example:

Te write meaningfal queslions, be clear about
the abjectives and type of information
desired—whether it is infurmation about
knowledge, atatudes belicls/ apinions, liehav-
ior, or attribides. Otherwise, the questionnaire
may elicit opinions when the actual intent is Lo
document belayvior,

cewise, (ueslions related to cach tepe of
information present different wriling prob-
lerme, Chu oncerning attiludes lend to
b mews diflieult Lo write given the complexity
underlying most attitudes. Pay caraful atten-
tion to wording, In contrast, queslions abuut
knowledpe, behaviors and attributes are inere
straighllorward,

Hemeniter, the response or information you
obtain 15 only as good as the question. If you
don’t get the type of information you wanl, il
i probably because you didn't ask the ripht

yuieslivn!

QJLESTIUNMNAIRE DERIGH ME B

. Wording the
questions

Waording the questions to abtain the intended
nformation ane to be understood by all
respondents is 4 challenging lask, When vou
wrile questions, consider three things:

1) the particular people for whom the ques-
tionnaite iz being designed,

2} the particular purpose of the queslion-
nadre; and

3} how questions will be placed ir: relation to
each other in the questicnnaire.

Some suggestions appear belaw,

m Use simple wording, Adapt wording to
the vocabulary and reading skills of your
respondents but don't talk down to them,
Are any words confusing? Do any words
have double meanings?

B Avoid the use of abbreviations, jargon,
or foreign phrases. We use a lot of jargon
i Exlension Will the respondents under
stand lerms such as "CNRIEL" “learning
oxperiences,” i
proups”?

5. or “focus

m Be specific. A question aboul older youth
should specify what age ar prade is con-
sidered “older” |ikewise, in the question
“"How many limes did vour 4 Felub meet
Last vear™ specify whether “Tast vear”
refors to 1994, 19041995, the last 12
muonths, ar September 1994-4 ugust 1995,

m Use clear wording, Words such as “regu
larly” und “oceasionally” mean different
thingy to different people. Some vague
tering inclurde: majority (maore than half of
what?): often (daily? bwice weeelly?
weekly?); government (state? federal?
local?); older people (how old7).

3
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all ¥ i ion. In
s0me cases, respondents may not know
ensh lo adequately answer a question.
Bor example: "Tho vou agree or disagree
with the proposed plan to expand the role
of 4-H volunteers in our community
Respondents may not know what the plan
1. Provide a stalement summarizing the
plan.

B Avaid guestions that may be too

precise. Meople’s lives are usually not so
arderly that the n recall exactly how

v ate oul last vear or how
many Exlension meelings they attended in
1993, To help respondents formulate an
answeer, the response category imight
provice a range Lo select trom, for
exanple, 0-5, 6-10, 11-15, etc.

m Phrase personal or potentially Incrimi-

nating in less
ways. Deing asked to indicate drug use,
income level, or ethnic backeround may
be cljeclionable Lo some respondents. One
s ter ask respondents to select
mong hroad categories (ncome less
than 510,000, $10,000-F20,000, 520,000 and
over, ete ) rather than specifying precise
uiorination, A series of questions may
also be used Lo soften or overcome the
objectionable nature of cerlaim mforma-
hion.

B Avoid questions Lhal are too demanding

and time consuming. Examples ot such
questions are, “Please rank the following
15 items in order of their importance to

wou' or “In 25 words or less, what is your
philosophy of 4 HP
m Use I s,

Mlalee sure that anly one answer is possi-
hle. In the example: “How did you hear
ahout the Extension seminas? the
response categories are: “from a friend,
ftrom a relative, from the newspaper, al
work, from the eounly office, at an
Fxfension meeting.” The respondent may
ave heard about the Txtension seminar
trom a friend at worl:, for example, so thal
mare than one answer is possible.

AND EV

ALY

ATION

Avoid making assumplions, (lueslions
such as "How many children do you
hawe ar “Da you prepare beet when you
invite friends over to eat?” male assump-
tions aboul the respondents—that the
have children and invite friends over to
eal. A better set of questions would start
with the lirat queslion establishing the sit
ualion, folluwed by the question of inter
esl. bor example: “Dho vou have children?”

. "How many children do vou have?”

Avoid bias in questions. Biased guestions
miuence peaple to responed in a way that
dees notaceuralely retlect their positions.
A question can be biased in several wavs:
{1} when it implics that the respondent
should he engaged ina particular behav-
ior; (2) when the response calegories are
el or loaded in one direction,

{3) when words with strong, positive or
negative emotional appeal are used, such
as “freedom,” “equality,” “boss,”
“hureaucratic,"ele.

Llere are some examples of iased queslions:

]

A

Aare

Trers i b
¥tz any eifer o

Yo ase Superk?
1. Mo
DiVes

This question implies the respondenl
should be using Superh.

. How would you rate the housing i which

vou five?

1. Satisfactory

2. Good

3. Excellant
MNo negative options provided.
i mgres tat flionding for Bxtepson in
ianld B oteresed




Strongly disagree

Disayres

. Adree

ey

. Slrongly agres

fivoid double-harreled questions. “Did
the poullry production seminar help you
Ly identify ways o improve the sanitalion
and increase the nulrilion of your cage
bird operation?™ I1's better to ask about
“sanitation” and “nutrition” separately
ither questions may be too ambiguous;
for example: “Tho you lavor legalization of

DUEETIONNLIRE DES!

Better

0 zures

149 acres

50-98 acras
100149 gores
150-199 acres
200241 acras
25 acres and over

~m o oa o

® Use complete sentences. Trving to keop
questions simple and concise may result in
queslions that are creptic and casily mis-
understond.

® Plan ahead. [dentily cach question and
cach response tem with a ninmber or letter
far easy tabulalion

acijuana [or use privale homes but nat T‘ypgs of questions

in public places? This gives ne opportu-
nily for people to respond i favor of Listh
places, to appose both places, or Lo oppose
harme bl faver puldic use

Make the response categories clear and
logical. Juo otlen the answers are confis
g, solin dugival order or spaced so that
nurnbers o figures are hard to interprel,
Fir pxample:

Poor spacing

1.0 acres

2.1-9 acvres

3.10-899 acres

41004848 acras

G.800-4

61,000 acres

Poaor logic
1. 1,000 acres

2, 999500 acres
3. 449100 acres
4. BE-10 acres
5. 9-1 acros

6. Dacres

Cluestions can be open- or close-ended, The
fullowing is adapted from Sawesr, 1954,

Open-ended questions allow respondents fo
provide theic own answers, This gives them
the opportunity to express their vwn thoughts,
bt also requires more effort in terms of therr
responses. Open-ended questions lend Lo
produce varieties of answers and ane more dif-
ficull be analyze.

Close-ended questions |i:l answers, and
respondents select either one or maltiple
responses. These questions produce more
uniform answers than open-ended gueslions,
bul depend upon your knowing and including
all relevant responzes in the list. Responses to
clese ended questions must be exlius!fve and
also metieally exclusive in providing for the
selection of a single e

DONSE.

Examples of open- and close ended questions
are explained further on the next several
pages.

5
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A question on one topic structured
in different ways

[

-

. Dpen-ended

Wiat

s e see s e aiain pragiam

Zrrele oie for el

HMone Little Some Much

A Effeclive parenting 1 2 3 4
G, Child development 1 2 3 4
<. Guidance & dizcipline1 2 3 &
0. Communications 1 2 3 4
cl ded with lored resp
choices

Wi of Hies

2 Child developrnent

2 Guidance and discipline
£ Communication
Partially close-ended

sl be the mam program |
{e sanher of yor

1 Effective parenting

2 Child development

1 Guidance and discipline
4 Communication

5 Diher (please speily)

0 1978

AND BV

LALAET 1O N

Open-ended questions

An open-ended question is often the easiest
way Lo ask for infurmation, but the

responses are not easy tnanalyee.
likely to be varied so vou will n

Answers are
»d to catego-

rize and summarize them. Think about how
you will analyze the narralive data.
Open-ended responses can be used to:

m Slimulale free thought, solial creative sug-

© geslions, or recall information learned,

m Probe for more detail.

Examples:

1. What doyeu think should be done to impeone

the 21T pragram i this enureig?

I, Name the |
3 P

oo fasic food groups,

i
=

might have concerning vour rele as @ maluntoer
leader. P et di Hee space haforn any
dHatghes you'd ke to shave with gs

When asking for a numeric response, include
the unit of measurement to be used.

3, Plegse list e ynanber of g ey ) of -
poriry pasture you planted in 1938,

A _Aores of wheat

G, Acresoloals

. fores of rye grass

D, ____ Acres of clover

E. _ Acresof summer annuals

F. ___ Other, please specify
Open-ended questions are also appropriale
when respondents are asked to supply a spe
citic answer and a large number of responses
are possible (see example 3 above) or when all
the possibile answers are nol known. They are
often used at the end of a questionnaire to ask
respondents for additional comments
{example 4 above),




Close-ended questions

Thr.*rc are a variety of wags [0 wrile close-
ericlidd questions. Sume require answers that

g

others supply answers in no parlicular

fall alang an implied continuum (as in ¢
g F

suales)
order (ks
choice options {“check all that apply”); athers
provide relevant answers but allow respon-
denls o add others natin the list. The fallaw-
ing section gives examples ol dose-ended
queslions,

o

ome questions employ multiple

Twe-option responses

This is the simplest respanse format. Oplions
Cunelude: No-Yes, Disagree-Agrer,

False - True, Oppose—Fayvor,

mnd

Example:

Lo D pen reneve Hie clippin

i oy lenn

2 Yes
Depending upon the information you desire,
this may be the most appropriate larmal. 1t s
olten sed as the fipst question in a series of
questions on one topic, However, using a
rating scale or o ranking (when appropriate)
elicits mnre indermalion

g, with either posilive or negati
uplions appears to have Little effect
“either does it matter whether
sted first. Fiut you do need Lo be
conzistent i the order you follow throughout
Lonmane.

Lhe qu

One bes! answer

These questions can be used Lo solicit informa-
tion ar to tesl knowledge. They are appropriate
when all relevant choices are known and

lisledt. Respondents are provided with a list of
answers and asked to check or circle the choice
they feel is the best Responses are indepen
denl of each other, rather than gradations
along a continunm.

GUESTICNNAIRE ESIEN

Example:
1 What d
(Cirel,

1 Getting enough vilamins

the erd “rarition  mean bo yon?
e mnber, )

2 The food you eat and how yuur body
uzes il

3 Having to eat fonds | don't like

4 Having good health

Rating scale
Ciften, respondents are asked to indicate their

choice at the most appropriale point on a scale.

Whether vou use a scale of three, four, five ar
maove categories depends on the question, the
wnount of differentiation that is possible and
desirable, and the respondents’ capacity to
answer.

Examples:

1o i vt eatent do yon agree ar disagree with
i mewe zoning code? (Cirvele

Strongly disagree

Mildly disagres

1
i
2 Meither agree or disagres
4 Midly agree

5

Slrongly agree

2. When purchosing e herd bills, hot topuor-

fnt are the follotdiy tradts o1 your selection

{Cirele ome number for cacl el
Selection Of little
trait importance
A Perfermance 1 2 i 4 4
B. Conformation 1 2 3 4 5
C. Pedigres i 2 3 4 L
D, Greed 1 2 & 4 5

Tor greater differentiation, use a mumerical seal
from 0 orl to some number {see the second
example abuve), & five-point option series
seenty Lo be best for measiring altiludes; a
lour-puinl oplion series appears useful for
ratings {excellent, goad, lait, poor). Some
people may relate best to a 10-poinl scale.

emm 7

i ;D

Highly
impertant

1

T
T
7
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Another decision you'll need to make 1s
whether to use an even er odd number of
respunse oplions. An odd number of calegories
provides a middle or neatral position for the
respondent to select, while an even number
forces the respondenl o take sides. This is
appropriate when you wanl Lo know in what
direction the people in the middle are leaning,

Below are some examples of rabing response
catepories.

Wiry dissatisticd o help |t all
Somewhat dissalishied  Sliahtly halpful
Somowhat satisfied Fairly helpful
Mery salisfied Wery helpful

Strongly unflavoracls
Generally untavorable
Lnzertain

Generally favarable
Strengly favorable

Deoreased
Stayed the same
Incressed

Strongly disagree
Disagres somewhal
Uncerlain

Agree gomewhal
Strongly agree

Foor
Fair
Giood
Exceallent

l'tve categories are about the most you should
use when listing words in the reaponzes,
Remember Lo keep the positive and negative

aptinns balaneed,

Ovrdered choice

Inn this type of queslion, the responses are
usudily intended to measure degree or intensity
im an ordered sequence ur scale, Ordered choiee

questions are particularhy

tedl Tor evaluating

attitudes. They are appropriate when the topic
is well defined and the chowe represents a gra-
dabion along & single dimenzion.

Somatimeas
Often

o o feed bt tis n
© Mos community ad move owtdoo
centers? " (Circle ane rumier |
1 Slongly disagree
2 Mildly disagres
3 Meither agres nor disagee
& Mildly agree
4 Strangly agree
Responses must reflect a clear difference and

be balanced both positively and negatively. A
poor set of responses would: “decreased,
staved the same, increased a little, increased
somewhat, increased a lot” fonly one negalive
and three pasilive choices are given).

It iz not necessary to use the same TeSpUnE
calggories for each question, but do il where
prussibile. Most importantly, choose respanzes
that are appropriate to the question.

"Other, please specify”

Here the respondent is oftered a choice of an
answer plus the opportunite to enter hus /her
own answer under “olher, please specify.” This
protects you agamst leaving out an impuorlant
answer choiee. 11 also means that vou will have
rrative text to analyze.

Think about what you will do with these
responses, Too often this type of information 1s
never uzed because il cannol be added up
wasily,
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Examples: Paired comparisons

Respundents are asked to compare ane ilem Lo
another, usually expressed in terms of
“either/ or” or one item “versus” another.

1 WWork wath people wha reruast help

Example:

2 W Aol 3 sy :
25 Mt membars Ao In comparineg beel to offer ments, which dors

ity wee more aften? (Clhaose one frim
mparisan and clicle the nber. )

3 Work with velunteer 4-H leaders

4 Flan and organize counly youth events
6 Drganics and expand new 4-H clubs 1 Beef OR Paultry
Beel ~OR

Beef OR G Park

G Other please specify Lamb

L4 B * }

2 Which of these cominurity recreational facil- :
(e i st fregventiy use? (Civcle one 7 Besl  OR 8 Wlld_game
i) {vanison, ele)
1 Parks Matching
2 Tennis courts Respondents are asked to maleh responses to a

S list of items.
G Swimming pools

4 Other Example:

i Malck encl faod Lo the proper f
putting the correct lower case et
gl side dn the Bl

Mems in a series
When several questions use the same response
- sy, it 15 possible (o present the respa

ura table, rather than write separate fuestion: £ Wheat roll  a.-Meat and meat products
for each. = Mectarine b, Milk and milk preducts
C. Ham G Fruils and vegetables

Example: =

i - Lo 0. Yiogurt d. Breads and coroals

i Honsing imeats?

Tt eat ) E. Pumpkin e, Sweets
, F.. _ Qatmeal
Oncel 1-3times 4-6 timas
N_ever week  woek week  Daily

A Bl 1 2 i 4 5
B Lamb 1 2 3 4 5
., Paork 1 2 | 4 5
0. Poultry 1 2 3 4 8
E. Fish 1 z i 4 5
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Close-ended guestions with muitipie
choice answers: Check all that apply
Phis comumon response format is actually a
series of or “no™ itema. It is a fast and

o way to obtain such i 1on and also

save space. Don'Limake the list too long, ar the

respondents may nol eonsider each item
Examples:

1. What s, 1 sel wp a biisi-

I a Improved product or skills
| b. Defined product or service
| oo Mdentified cuslomers
o, Researched market polsnlial
a. Filad business name
_ f. Estabiished recordkesping system
1. Apolied for resale tax number
[T f. Cther

7 a. Centainer production
[T b. Landscape desion
. Disease control
Ul d. Mursery layout
| e Wand control practices

O f. Greenhouse managemenl praclives

DOPFMENT AND EVA

LA N

Lists

Alisk provide:
dents may cho

wries of answers. Respon-
e one or more depending on

the instructions.

Examples

. From the fist pvmm'm’.

Listed belots ar

beaised b deseir

each fm.le foe, Tite 'u'u- ".';.r welectioe does

wloes o e o, (Civele pe wother for
. tach adjective.)

Plagse mdicate for

Describes  Does nol  Don't

me  describe me  know
a. Ambitious 1 2 3
b. Happy 1 2 3
c. ldealistic 1 2 3
d. Dulgoing 1 2 3

ht i
on the fues

1. a Ambitious

Pus R sl 5 o

3 _ o Mealistle
. Dutgoing



Ranking
anke erdesing s a multiplechoiee aphion,
ndents are given various respons

and

2 Lo rank them in order of imporlance or
icate a “top three.”

Examples:

polises from
af L2253

a What to eal to luok batter
2 B How tood alfects you

) !

tight conirol
d. Hesith fonds

& Physical condilioning
Urovgh diel

i Mitamins

e gl

el e gl

Heew o crder

Al=g

? 2nd chairs

food affects

i 3 choice:.  c

inhit contrnl
. Health foods
. Physical conditioning

t vitamins

CUEET D NNAAE o

. Formatting the
questionnaire

After you have selected your questions, vou'll
need to make a series of decisions aboul the
questionnaire format—its appearance, length,
and Lhe order in which the questions will
appear. The questionnaire should be pleasing
to the eye and easy to camplete.

The following guidelines offer sume tips to
help you put the questicnnaire togelher,

B Begin with an inteoduction that includes
the queationnaire's purpose, identifies its
snurce, explaing how the information
obtained will be used, and assures respan
dents of confidentiality. In mailed ques-

reinforee the pomls you made

ot lettor

The first questions should L easy, avad-
ing controversial topics. Write interesting
Aquestions that are clearly related o the
questicnnaire’s purpose. TNan'| use open-
ended or fong questions with lengthy
answer choices in the beginning of (he
guestionnaire.

= Address inportant lop
late, in Lhe questionnaive.

early, rather than

B Arrange questions so that they fow nas-
rally. Keep questions on ane subject
grouped logether. Start with general ques
tions and then move to thes
specit

Try o use the same lype nf uestion and
response th ghout a series of ourestions
on a parhicular topic. For example, don’l
needlessly break a respondent’s concen -
tion by using a multiphe chaic
lowed by & ves no queslion, follewecd by
an apen-ended question.

arimalk )

m Flace :Iexmgrap?:u questions lige, scx,
income level, el at the end of the fues-
bonnaire.

Print it in an easy-to read typeface.

A numbered response should mean the
same thing theoughout the que

WOnnaie,

i1
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Example;
If vou bepin with:
1 Mo
2 Yes
dea’t swilch to:
1 Yes
2 No

Avoid making respondents turn a page in
the middle of a question or between a
question and answer,

® B sure that the queslion is distinguishable
Trown the instructions and the answers. You
could put the instructions in boldtace or
ttalics, Dillman (1978) suggests using
lawer case lellers for questions and upper
rase lellers for answers.

Chuestions and answers are easiest to read
il they How vertically. By placing answer
choices under questions (rather than side
by side), the respendent moves easily
dewen the page, If you feel this format
resuils in too much wasted space, you may

wish o reorganize vour duestions

Example:

Excellent
2 Good

3: Fair

4 Poaor

Rather than
FPoor

Excellent  Good _ Fair

Give direchons about hew te answer.
Include directions in parentheses immedi-
ately following questions. It s better [u
repeat directions too olten than nol
enotgh. Flere are soime exinples of spe-
cific instructions you might use: Circle Hhe
stuassber of yeur chofce; circle only vi; check
all trat apphy; plense i Hoe blunks; enter
artiole dectmils or
Sk

< please di wot s

ANE FVS

100 1 o o 8w

m Prescode as many items and response cate
gories as possible fo help tabulate and
analyze data more quickly. When data is
precoded, iF can be entered direetly from
the queslionnaire. Tey i position the
response blanks in the same place on Lhe
page to make tabulation easier,

m Use transitional stalemenls Lo enhance
continuity. | ranzilional statements serve
three tunctions: 1) to signal that a new
lopic is about to beging 2) to start new
pages; and 3] to hreale up the monotuny of
a long series of questions.

Examplas:
Mewd, woe would ke to gs& you several
qriestions about the vrgmaizations
Beforrg fo fn yonr comiminily.

Arother important puepese of ilis sirvey
o learn hom you feel about the work of
o OFganiEakions in your commumnity,

Finally, me monld fke to ask @ fem
fians e o fo felp s Detarpeet Hie
resuits,

® Make sure that the respondent is referring
{o the same program mentioned in the
quastionnatre and defining it similarl;
“validation itein” (Bennett, 1952) at the
bepinning of the questionnaire identifies
the program and sets the stage for the
questions to fallow:, 1t is a briel swmimary
af the program’s aclivilies and the people
involved.

Example:

Tire Dell County Cxtension fain
prosran included a oarie
diering 1989 focusing on feaching m ey
ARG ner amJ hm."gmng sl

programs, campter budyefing
letter sertes aned short sourses

Cantaters
frate aernss Hie countly attended these
activilies on honey { .‘.'.'mmr‘.r.l."u! Skifle,
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Filier or screen questions

Some questions may nol apply to all respondents. For these "screen queslions,” make it clear
who should answer the question. Also be sure to give directions for those not expected to

spond. Dillman (1978) makes thres suggestions:

It use arrows to guide respondenls from one question to the next;

bnctent all queslions that may be screened; or

¢ouse buxes o direct respondents past the questions(s) they don’l need Lo answer,
Examples:

1 Cwn home — 3 | I you own your home,
2 Rent home skip from here to Q-14

| on the nexl page

(1 won revtl

(-5 Mo
1 Less than $100
2 f100 o $199
3 $200 to $299
4 BERD o more

OR

s your montithy vent?

-5 Dp poie ozon or rend L c oot st yone o free? (Crrole the mimber of vour anszoer.)

1 Dwin home

2 Renl home —+

(4f et rent your Jiomi

(J-6b Howr mich fs your moentily ront?

ity (amifioul ety

1 Less than $100 1 Less lhan $100
245100 o 5199 2 100 to $199
35200 1o 5299 3 §200 to $208

4 2300 ar mare 4 $300 or more

er niciln do eon 70 Winel, of any, of these Is

11, grlige fncluded i youwr monthly rl?
Jreal mid wiatee? (Circle all that are included.)
1 Lass than $25 1 Electricity
252510574 2 Garbags
2575 08124 3 Heat

4 $125 or inore 4 Mone of the shove

13
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PANGRANM DEVELOPMENT AND

. Pretesting the
questionnaire

I

resources to pretest the questionnaire are nol
avitilable, it's best to postpone the study until
Lthe resources are available.

Ihis means you imusl examine individual
queslions, as well as the whole questionnaire,
Allow enauph time to incorpo-
rale any revisions, Unfortunately, oo many
precple con:

ler pilul Les
if they canaider it at all.
According to Salant and Thllman {1994), any

pretesl needs lo answer the tollowing ques-
tion .

— Dloes vach question measure what it is
uilencled lo measure?

stand all the word

— Do responidents unde

— Are queshions interpreted sumilarly by afl
respondents?

Does each close-ended question have an
ex that a s bo each respondent?

— Dloes the questionns:
mpression
anEwoer ik

re create a positive
one that motivates people to

Are the answers responcdents can choose
from corcect? [Are some TESPUNEES
11113

pretable answe

Does ﬁny ﬂﬁl’)l\f‘f of tl‘lf‘. q“@st‘lﬂnl’lﬂ.‘l‘e
suggest luas on the part of the researcher?

ALUAT

relestingg is an indispensalle parl of question-
naire design. Many practitioners feel that if the

o d perfunciory task

g ? Lo seme guestions elicit unmter-

IS M

B Ask colleagues to review the guestion-

naire eritically. Let coworleers read the
questions to see if the wording and
nstructions are clear, and if the queshon-
naire will accomplish the study objectives.
Consider reviewers’ comments carelully;
then decide if they enhance the question-
naire.
Select people as similar to your respons
dents as possible to pretest the ques-
tionnaire. Choose peaple Lo re
crosg-seclion of the population.

resenl a

Simulate the actual data collection pro-
cedure as closely as vou can,whether it is
a mail survey, telephone or direct inter-
wiew: I vou're using a mail queslivnnaice,
have people answer it without any help
and afterwards, ask for their s estinns.
Inan interview, have the interviewser
conduct the pilat tesl, either by phone or
fnce-to-face, as il will aclually be done.
Obtain feedback about the form and
tent of the 21 ire. Were any
questions misunderstond T Were the deree-
tions clear? Was the questionnaire too long
or Lo diffienlt? How long did it take to fill
oul? Was there enough space for
responses, ete.?
A the i produce
the information needed to satisfy the
study's purpo

Try the tabulation and analysis proce-
dures to make sure thal the questionnaire
vields dala thal can be analyzed in the way
that is needed.

Revise. Check the final draft. Go over each
question and ask: What will the informa-
tion obtained from the gueslion mean?
Howw much will it contribule Lo the study?
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Appendix

Altribute information

hen you collect attribute data (personal

characteristics such as age, educalion,
ineome,) 1t is often a pood idea to formulate
respOnses Yo can compare o existing data;
fon exarnple, categories from a previons stucy,
or the same categories as reported in ULS.
Census data. You ean then compare your data
to the census to demansteate how closely vour
nple reflects the general population.

Lwen if vou have no comparisons currently in
i, eollecting this bype of information about
cntribute to a “data bank.” It
| allow vou to build a “participant

profile” that describes participants in terms of
key variables, compares the charactenisties af
thase who participate and those who don't,
assesses the depree to which target audiences
are bemng reached, and plan strategies for pro-
moting fulure programs effectively

ros

:pondent

Here are a lew tips for collecting such cata,

)

A

]

H Place attribute questions at the end of
Lthe guestionnaire.

m Avoid overlapping categories. L.=p exclu-

34,

35, 35-45, 45-55:

SIve calepories;
15-54, ete,, not 25

® Ask age questions directly, but be diplo-
matic, Some respondents may perceive
“How old are vou?” as a little blunt.
“Whal is your ape?
“Please circle the number of the calegory
which includes your age” is inoffensive, Tf
you need more precisely refined Hgures,
you could ask “What was vour age at your
most recent birthday?” (Most people hope
thew haven't yet celebrated their “last”
birthday) Also avowd asking for a month
and o veas of birth wiless iUs abeolulely
fite
recuive many exbra calealalions.

ftens he reg

sary, sinee such information swill

B Phrase i guestions fubly. 1o
you want to know the household's (or
respondent’s) annual income? Monthly
incommie? Mel? Gross? Taxable? Take-home
pay? Bome people are sensitive to mcome
questions, Instead of asking “What »
your total househeld income i 19952 you
could ask, “Which of the tollowing cale-
gories best describes your total household
income for 19957 Offer a choice of several
broad dollar amounts.

m Use appropriate employment
categaries. Fnployiment slatus is one
allribute that is hard to describe, The tol-
lowing example is a fairly lengthy one.
{The respondent is asked to read the entire
list, then select the one response which
besl describes iz her eimplovment slaius.)

A Employed full-time in the work, foree
B. Cmployed parl-lime in the work force
G Linpaid fulltime in farm, family or home

business
L. Unpaid part-trme in farm, family or home
businass
E. Unemployed, seeking work
F. Unamployed, nat seeking work
G, Student, employved part-time
H. Student, not seaking work
|, Retired. emploved part-time
Jo Relired, nol seaking work
Asimpler breakdown 15
A Employad
0. Unemployed, sesking wors

C. Mol in the labor [oroe



Sorme exatmples of attribute queslions follow,

o

What iz your age? (Circle one number.)
i, Under18

2. 18-24 years

G 2034 years

4, 3544 vears

o db-hd years

fi.  A5-64 years

7 Bhorolder

Are vong married?
1. Mo

20 Yey

. Llow many peaple live i your household,

counting yourselt?

- Ave won emploved outside the home?

home, do you wo
1 Full-time?
2 Fart-lime?

- Whatis the hishest level of education that

wou have completed? (Cirele one numbee)
1. Some grade school (1-8)

2. Some high schosl (grades 3=12)

3. High school graduate

4. Some eollege or t2chnical school

3. Collzge graduate or bayond

Where do you live? (Circle ane number)
1. Rural lann

2 Rural commurity {Iess than 2 500
peopli)

4. Town betwoen 2600-25 000 people
4. City hetweaean 25 000=50 000 people
G, City aver B0 people

22

CUFEST ONNAIAE DERIGN

- What ia your race? {Circle one number,)

1. Anglo or white
Black
Hispanic

BN

Aslan
b, Mative American

5. Other L=

1s your currenl agricultural operation a
single-family vperation, a partnership, a
family-held corporation, ar a nonfamil
held corporation? (Circle ane namber.)

Single-family operation
2. Parnarship
3. Family-hald corporation
4. Mon-family-held corporation
5. Othar (specily}

- What was the approximate gross value of

farm sales (rom your operation last year
ieluding crops sold, animals sold, and

dairy products? (Circle one nuimnber )

1. Less than 52,500

2. 82,500 to 34,080

3. 85,000 to $9,090

4. 210,000 to $19,999

8. $20.000 to $39,099

6. $40,000 lo $89,999

7o 100,000 o 5199999
B $200,000 Lo §489,099
9, 500,000 ar more

10, In the past year did you work off-the-farm

ina part-time or full-lime job? {Circle one
neet ||U&'r-:'

1. Did net work ofl the farm
2. Was employed part-time off the farm
3. Was employed full-time off the farm
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